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Who are we? 

Puck Woldring

Social Media Marketeer

Tessa Triesscheijn

Content Manager

Chanel de Kock

Marketing Manager



We are the Flower Council! 

• Consumer promotion plants + 
flowers. 

• Funnyhowflowersdothat.co.uk & 
Thejoyofplants.co.uk & 
Thegreengallery.com

• 4 countries: UK/GER/FR/NL 

• Top of Mind Awareness via 
Social Media. 



Channels:

• www.funnyhowflowersdothat.co.uk

• Facebook: facebook.com/funnyhowflowersdothat

• Twitter: @flowersdothat

• Instagram: @howflowersdothat

• Pinterest: pinterest.com/flowersdothat

• www.thejoyofplants.co.uk

• Facebook: facebook.com/thejoyofplants

• Twitter: @thejoyofplants

• Instagram: @thejoyofplants

• Pinterest: pinterest.com/thejoyofplants

•

• www.thegreengallery.com

• Facebook: facebook.com/thegreengallery1

• Twitter: @_greengallery

• Instagram: @the_greengallery

• Pinterest: pinterest.com/thegreengal0321 

• Also available in The Netherlands, France and

Germany. 

• We serve 39 social media channels in 4 countries. 

http://www.mooiwatbloemendoen.nl
http://www.mooiwatplantendoen.nl
http://www.thegreengallery.com


Social Media = BOOMING
ANNO 2017.



Bodycopy

Today’s questions.

• What defines social media? 

• Which opportunities offers social
media for entrepreneurs? 

• How to take advantage of social
media opportunities? 



What defines social media?

• Interaction
• Transparency
• Integration
• Exchange
• Conversation
• Innovation

Social media are computer-mediated technologies that facilitate the creation and 
sharing of information, ideas, career interests and other forms of expression via 
virtual communities and networks. Consumers, brands and/or companies are in 
charge of the content creation. 





So
Many
Choices!





Why use Social Media?

• Create brand/product awareness 

• Increase reach

• Generate traffic

• Influence buying behavior 

• Reputation management

• Suitable for niche marketing 

• Get insights of the market 

• Endless possibilities



How to 
profit from 

social media?





Start with a plan!

• Baseline measurement

• Goal

• Target group

• Channel selection

• Implementation

• Management

• Insights

• Innovation



Forget about it!

No way, 

watch this!
(video on next page)





Now, let’s get started! 

• Facebook 

• Instagram 

• Tips & Tricks 

• Content inspiration!



How to create a Facebook Page?

(watch the video on the next page)





Instagram

• Rising star of Social Media

• It’s all about the visual

• Mobile first 

• Hashtags

• Growing fast

• Influencer heaven

• Expanding possibilities for

professionals 



Tips & Tricks for beginners:

• Step 1: join! 

• Use #hashtags 

• Less = More 

• Choose quality over quantity

• 1 message per post

• Show sympathy: share, like, comment! 

• Stay authentic

• Special days

• Continuity 

• Stick to the same style for your brand

• Get inspired by others



Are you ready to play the game?



What to share 
on social media? 

Left: Beautiful photography we made for our Blue Monday content 
earlier this year. 



Content

• By using the right content you can attract and stimulate consumers. 

• Focus on dreams, fears, secrets, needs and their concrete searches.

• Content on Instagram and/or Facebook can come in any form 

such as: images, video, vlogs, blogs, text, ads, infographics, 

illustrations, Gifs, hashtags, tags…



Take a 
closer look... 



Goed nieuws!



Seduce with your
product. 

So what are the characteristics of a certain 
cut flower that you think to seduce your 
customer?



1.  Beauty

2. Long lasting

3. Special meaning

4. Origin

5. Niche

Oh la la…



1. Flowers are nature’s way of laughing!

Here the images themselves inspire the consumer and how to use 
certain blooms at home, so the pictures you use do not always 
need to be of the bouquets you sell!



2. Seduce with care

People love learning and tips are an easy way to engage. 

Make your audience feel that you care for them and their 

purchase!  Posts could include care tips…

• “6 tricks to give flowers a longer life”

• “Are you changing your flower water?”

• “Ice in your vase on a hot day?”

What are your best tips?  Share it!



3. Storytelling through our products

Symbol for love, friendship, appreciation... 

• Day of friendship: 18 march

• Valentine: 14th February

• Blue Monday

• Etc.



4. Back to the roots

“Cymbidium mastersii. Beautiful
miniature cymbidium with
unusual fluted flowers. They
carry a delicious almond scent. 
Grows on trees and rocks at 
elevations up to 7,200 feet in 
Southeast Asia. Edwards's
Botanical Register vol. 31 
(1845)”



5. Emphasize niche

Unknown makes 

loved, exclusivity 

makes popular. 



What do other 
people share? 



Instagram
#cymbidium
58.329 posts

Instagram
#orchidee

229.511 posts

Instagram
#orchid

1.297.794 posts

Instagram
#snijorchidee

19 posts 
(8 x freshretail, Wim Jansen Bloemen, 

Ben van der Kooi, 6 x Foto Label (winactie)





Who is
Stella 

McCartney?

Karl Lagerfeld, 
Chloe, Christian 

Lacroix

Daughter of 
Beatles Paul 

McCartney and  
photographer 

Linda Eastman

Now: renowned 
fashion label, 



Stella McCartney
loves flowers



Pinterest





Guerlain Orchidarium



Look at your
product from
another
perspective. 



Create!
DIY: backdrops are hot!



DIY: flowerwrist, 
the next 
flowercrown?



Decompose!











Partner up!





Points of attention >

• Visual 

• Video

• Transparancy – the real deal

• Snapchat

• User generated content

• Mobile friendly

• Blended reality

• Influencers bubble



Comes in handy! 

• Image bank: https://www.flowercouncil.co.uk/image-bank

• Google Analytics – stats, stats, stats

• Hootsuite – Social Media Management dashboard

• Schedugram – Instagram planning tool

• Tweetdeck > Twitter planning

• Books: Encyclopedia of Flowers – Azuma Makoto

• Books: Katie Scott - Botanicum

• Hashtags: find out which hashtags are important for your product! 

www.hashtagify.me

• Create GIF: www.giphy.com

https://www.flowercouncil.co.uk/image-bank
http://www.hashtagify.me/
http://www.giphy.com/

